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Media Prima Berhad Maintain SELL 

Business confidence remains in negative territory   Unchanged  Target Price (TP):RM0.32 

INVESTMENT HIGHLIGHTS 

• 1HFY19 normalised losses deepened by -27.4%yoy to –

RM50.8m, in line with our expectation 

• This was primarily due to the continued subdued 

advertising expenditure 

• Both traditional and digital segments continue to 

experience contraction in revenue 

• Maintain SELL with an unchanged target price of RM0.32  

Financial performance in the red. Media Prima Bhd’s (MPB) 1HFY19 

normalised losses came in higher by -27.4%yoy to –RM50.8m, which is 

within our expectation. This was mainly attributable to the declining 

advertising expenditure (adex) from its traditional segment (-19.0%yoy) 

and the steep losses in 1Q19 amounting to –RM37.2m. Note that its 

1HFY19 digital segment also suffered a -2.0%yoy contraction in digital 

adex as well. Sequentially, normalised losses of the group in 2Q19 

lessened to -RM10.8m, representing an improvement of +71.0%qoq 

due to festive season during the period. 

Publishing segment dipped the most. The group’s 1HFY19 revenue 

dropped by -13.3%yoy to RM296.8m, mainly as a result of the poor 

topline from its traditional segment (-22.0%yoy). The total net revenue 

from its traditional advertising and circulation activities deteriorated by -

19.0%yoy and -23.0%yoy to RM337.5m and RM31.7m respectively. 

Consequently, this led to the traditional media platforms’ earnings 

continue to be in negative territory (refer to Table 1). Notably, the 

performance for its publishing arm weakened the most as contribution 

from newspaper advertising and circulation posted lower revenue by     

-27.0%yoy and -30.0%yoy respectively. 

Digital and Home Shopping segments. The digital segment’s 

1HFY19 revenue of the group did not go unscathed as well, recording a 

dip by -3.0%yoy to RM43.3m. It was primarily due to the marginal fall 

in adex net revenue by -2.0%yoy to RM41.3m. Meanwhile, the home 

shopping segment (i.e. CJ WOW Shop) remains upbeat, increasing its 

revenue by +19.0%yoy to RM114.2m. Nonetheless, both segments 

continue to record lower 1H19 earnings (refer to Table 1). 

Earnings estimates. We are maintaining our earnings forecasts. 

RETURN STATS 

Price (22th August 2019) RM0.48 

Target Price RM0.32 

Expected Share Price Return -33.3% 

Expected Dividend Yield 0.0% 

Expected Total Return -33.3% 

 

STOCK INFO 

KLCI 1,602.47 

Bursa / Bloomberg 4502 / MPR MK 

Board / Sector  Main/ Media 

Syariah Compliant No 

Issued shares (mil) 1,109.2 

Market cap. (RM’m) 532.42 

Price over NA 0.72x 

52-wk price Range  RM0.32 – RM0.60 

Beta (against KLCI) 1.05 

3-mth Avg Daily Vol  2.66m 

3-mth Avg Daily Value  RM1.24m 

Major Shareholders (%)  

    Aurora Mulia Sdn Bhd 20.56 

    Morgan Stanley 12.84 

    EPF 11.58 

    Altima Inc 7.96 
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Target price. We are maintaining our target price of RM0.32 based on price-to-book valuation methodology. Note 

that we have attached a target price-to-book ratio of 0.7x which is the group’s two-year historical average. 

Maintain SELL. The company’s business conditions continue to be beleaguered by weakening advertising expenditure 

environment and lower sales of newspaper. This is reflected through its widened 1HFY19 normliased losses, mainly 

from the lacklustre traditional segment. Due to the structural changes in the media sector, the larger chunks of its 

traditional businesses are paying the price, thus leading to a prolonged loss-making position while pursuing its digital 

transformation initiatives which are still in its gestation period. We are of the view that cost-cutting measures seem to 

be out of the wildcard and hit its plateau.  Going forward, we also opine that enhancing its revenue-generating abilities 

through its vast digital assets should be the key focus. We also do not think that the group will declare any dividend in 

the foreseeable term. Given the lack of positive re-rating catalysts in the near term, we are maintaining our SELL 

recommendation for MPB. 

INVESTMENT STATISTICS 

FYE 31st Dec FY17 FY18 FY19F FY20F FY21F 

Revenue (RM’m) 1195.7 1185.7 1056.7 1086.8 1124.7 

EBIT (RM’m) -595.1 74.2 -83.6 -20.6 -8.6 

Pretax Profit (RM’m) -605.5 60.6 -91.0 -27.3 -15.0 

Net Profit after MI (RM’m) -650.6 58.6 -85.0 -20.5 -7.4 

Normalised Net Profit after MI (RM'm) -157.4 -106.4 -85.0 -20.5 -7.4 

Normalised EPS (sen) -58.7 5.3 -7.7 -1.8 -0.7 

PER(x) n.m. 9.1 n.a. n.a. n.a. 

Source: Company, MIDFR 
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MEDIA PRIMA BHD: 2QFY19 RESULTS SUMMARY 

(All in RM’m, unless otherwise stated) Quarterly Cumulative 

FYE 31st Dec 2Q19 % YoY % QoQ 1HFY19 1HFY18 %YoY 

Revenue  296.8 -13.3 24.1 535.9 623.0 -14.0 

EBITDA 23.2 -58.4 -276.1 10.0 56.0 -82.1 

Depreciation and amortisation -28.9 54.8 12.6 -54.6 -37.6 45.3 

(LBIT)/EBIT -5.8 -115.5 -85.2 -44.6 18.4 -341.9 

Finance costs -4.0 -34.6 5.9 -7.8 -12.0 -35.1 

Finance income 2.5 87.5 41.5 4.2 3.2 31.6 

Associates income 0.0 n.m n.m 0.1 0.0 n.m 

(LBT)/PBT -7.2 -122.5 -82.3 -48.1 9.7 -596.8 

Taxation -3.5 574.5 81.0 -5.5 -1.0 462.0 

(LAT)/PAT -10.8 -134.0 -74.8 -53.6 8.7 -716.0 

MI -2.0 680.1 -181.2 -4.4 -1.4 206.9 

(LATAMI)/PATAMI -8.8 -127.6 -78.2 -49.2 10.1 -586.2 

Normalised (LATAMI) /PATAMI -10.8 -49.6 -71.0 -50.8 -39.8 27.4 

        

Normalised (LPS)/EPS (sen) -1.0 -49.6 -71.0 -4.6 -3.6 27.4 

   +/- ppts +/- ppts     +/- ppts 

EBITDA margin (%) 7.8 -8.5 13.3 1.9 9.0 -7.1 

EBIT margin (%) -1.9 -12.7 14.3 -8.3 3.0 -11.3 

Normalised PATAMI margin (%) -3.6 2.6 11.9 -9.5 -6.4 -3.1 

Effective tax rate (%) -49.0 -50.7 -44.2 -11.5 10.1 -21.6 

Table 1: Reported earnings breakdown by media platform 

Platform 1H19 (RM’m) 1H18 (RM’m) Remarks 

Television networks -12.8 -31.1 Lower adex take up in the FTA Television segment 

Publishing -36.1 27.2 Lower advertising and newspaper sales 

Out-of-home 1.6 10.3 Lower occupancy on static roll-outs 

Radio -2.3 8.8 Lower advertising take up by advertisers 

Digital media 1.6 6.6 
Lower contribution from digital advertising, social media and digital 

market revenue 

Content creation 4.7 6.5 
Lower sales of TV program production and sales of program broadcast 

rights 

Home shopping -7.6 -2.6 

Greater exposure achieved through more hours dedicated for Home 

Shopping slots on NTV7 and Ch-9, resulting to higher sales but lower 

earnings 

Source: Company, MIDFR 
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MIDF RESEARCH is part of MIDF Amanah Investment Bank Berhad (23878 - X). 

(Bank Pelaburan) 

(A Participating Organisation of Bursa Malaysia Securities Berhad) 

 

 

DISCLOSURES AND DISCLAIMER 

 

This report has been prepared by MIDF AMANAH INVESTMENT BANK BERHAD (23878-X). It is for 

distribution only under such circumstances as may be permitted by applicable law. 

Readers should be fully aware that this report is for information purposes only. The opinions contained 

in this report are based on information obtained or derived from sources that we believe are reliable. 

MIDF AMANAH INVESTMENT BANK BERHAD makes no representation or warranty, expressed or 

implied, as to the accuracy, completeness or reliability of the information contained therein and it 

should not be relied upon as such.  

This report is not, and should not be construed as, an offer to buy or sell any securities or other 

financial instruments. The analysis contained herein is based on numerous assumptions. Different 

assumptions could result in materially different results. All opinions and estimates are subject to change 

without notice. The research analysts will initiate, update and cease coverage solely at the discretion of 

MIDF AMANAH INVESTMENT BANK BERHAD.  

The directors, employees and representatives of MIDF AMANAH INVESTMENT BANK BERHAD may have 

interest in any of the securities mentioned and may benefit from the information herein. Members of 

the MIDF Group and their affiliates may provide services to any company and affiliates of such 

companies whose securities are mentioned herein This document may not be reproduced, distributed 

or published in any form or for any purpose.   
 

MIDF AMANAH INVESTMENT BANK : GUIDE TO RECOMMENDATIONS 

STOCK RECOMMENDATIONS 

BUY Total return is expected to be >10% over the next 12 months. 

TRADING BUY 
Stock price is expected to rise by >10% within 3-months after a Trading Buy rating has been 

assigned due to positive newsflow. 

NEUTRAL Total return is expected to be between -10% and +10% over the next 12 months. 

SELL Total return is expected to be <-10% over the next 12 months. 

TRADING SELL 
Stock price is expected to fall by >10% within 3-months after a Trading Sell rating has been 
assigned due to negative newsflow. 

SECTOR RECOMMENDATIONS 

POSITIVE The sector is expected to outperform the overall market over the next 12 months. 

NEUTRAL The sector is to perform in line with the overall market over the next 12 months. 

NEGATIVE The sector is expected to underperform the overall market over the next 12 months. 


